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Global Marketing provides students with a truly international treatment of the key principles that every
marketing manager should grasp.

International markets present different challenges that require a marketer to think strategically and apply
tools and techniques creatively in order to respond decisively within a fiercely competitive environment.
Alon et al. provide students with everything they need to rise to the challenge:

Coverage of small and medium enterprises, as well as multinational corporations, where much of the●

growth in international trade and global marketing has occurred
A shift toward greater consideration of services marketing as more companies move away from●

manufacturing
A focus on emerging markets to equip students with the skills necessary to take advantage of the●

opportunities that these rapidly growing regions present
Chapters on social media, innovation and technology teaching students how to incorporate these new●

tools into their marketing strategy
New material on sustainability, ethics, and corporate social responsibility; key values for any modern●

business
Short cases and examples throughout the text show students how these principles, and techniques are●

applied in the real world
Longer cases provide instructors and students rich content for deeper analysis and discussion●

Covering key topics not found in competing books, Global Marketing will equip today’s students with the
knowledge and confidence they need to become leading marketing managers.

A companion website features an instructor’s manual with test questions, as well as additional exercises and
examples for in-class use.
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From reader reviews:

Judith Bode:

As people who live in the actual modest era should be up-date about what going on or info even knowledge
to make these people keep up with the era that is always change and progress. Some of you maybe can
update themselves by studying books. It is a good choice for you but the problems coming to you is you
don't know what type you should start with. This Global Marketing: Contemporary Theory, Practice and
Cases is our recommendation to help you keep up with the world. Why, as this book serves what you want
and need in this era.

Duane Zook:

Reading a guide can be one of a lot of action that everyone in the world enjoys. Do you like reading book
consequently. There are a lot of reasons why people enjoyed. First reading a reserve will give you a lot of
new information. When you read a e-book you will get new information mainly because book is one of many
ways to share the information or even their idea. Second, reading a book will make you more imaginative.
When you studying a book especially fiction book the author will bring someone to imagine the story how
the character types do it anything. Third, you may share your knowledge to others. When you read this
Global Marketing: Contemporary Theory, Practice and Cases, you are able to tells your family, friends in
addition to soon about yours guide. Your knowledge can inspire the mediocre, make them reading a reserve.

Patrica Fussell:

The guide with title Global Marketing: Contemporary Theory, Practice and Cases posesses a lot of
information that you can learn it. You can get a lot of advantage after read this book. This specific book exist
new knowledge the information that exist in this reserve represented the condition of the world right now.
That is important to yo7u to understand how the improvement of the world. This specific book will bring you
throughout new era of the glowbal growth. You can read the e-book on your smart phone, so you can read it
anywhere you want.

Rebbecca Farley:

Your reading 6th sense will not betray a person, why because this Global Marketing: Contemporary Theory,
Practice and Cases reserve written by well-known writer whose to say well how to make book that can be
understand by anyone who read the book. Written within good manner for you, still dripping wet every ideas
and creating skill only for eliminate your personal hunger then you still hesitation Global Marketing:
Contemporary Theory, Practice and Cases as good book not just by the cover but also with the content. This
is one guide that can break don't determine book by its protect, so do you still needing a different sixth sense
to pick this!? Oh come on your reading through sixth sense already said so why you have to listening to yet
another sixth sense.
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